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INTRODUCTION 
 

Planning trips can be difficult! 

Our vision is to help people plan trips quickly and easily. To fulfill this goal, we have created Atlas— a 

mobile travel application that centralizes all of the information and tools necessary to plan, create, and 

share itineraries. 

Atlas helps make the process of planning trips seamless through its wide variety of user-friendly 

features. Users can Discover or Search for new itineraries that have been created by the community 

and then edit or save them to their Favorites collection. Itineraries can also be created from scratch 

through the Build feature which utilizes an intuitive, step-by-step template to guide our user base. 

 

*Itinerary – a travel document recording a planned route or journey   
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PLANNING 
 

The first step for any project is to generate ideas. We found that the best approach to document and 

organize all of our brainstorming sessions was through mind-maps. From the beginning, we knew we 

wanted to build a self-help mobile application because we felt that these type of applications were 

perfect for mobile devices. 

 
 

After much deliberation, we were able to settle on a travel application. Once we were able to narrow 

down our topic, we listed all of the components that could be included in our application. During this 

phase, we focused only on generating ideas. 
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USER INTERVIEWS & SURVEYS 
 

We conducted a total of 10 interviews and collected an additional 52 survey results to validate our 

product. In addition, we wanted to use this opportunity to collect information on our users’ 

demographics, use of technology, motivations, and pain points when it came to travelling. 

 

Interview Questions 
 

Question 1: If you have used travel apps, what would be your top three complaints and top three 

compliments about them? If you have never used a travel app, why?  

Question 2: What have been your biggest problems when creating an itinerary for travel? 

Question 3: What kind of features do you think would help make the experience of having to plan a trip 

better? 

Question 4: How much customizability do you want when creating an itinerary? 

Question 5: What do you think are some advantages of using an app instead of using a booking agency? 

 

Interview Answers 
 

Online interviews were conducted via Google Forms and distributed through various Facebook survey 

sharing groups. Three respondents were anonymous and their responses have been recorded verbatim. 

The remaining seven responses were from friends and family and have been summarized. 
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Respondent If you have used travel apps, what 
would be your top three complaints 
and top three compliments about 
them? If you have never used a travel 
app, why? 

What have been 
your biggest 
problems when 
creating an itinerary 
for travel? 

What kind of features 
do you think would 
help make the 
experience of having to 
plan a trip better? 

How much 
customizability do 
you want when 
creating an 
itinerary? 

What do you think are 
some advantages of 
using an app instead of 
using a booking agency? 

Anonymous 
Online user #1 

Negative: Price of mobile data usage 
abroad/ability to connect to local 
WiFi/functionality of the app  
 
Positive: provides useful information 
(local activities/useful contacts) easy 
to transport as its on a mobile 
device/ease of use and functionality 

Figuring out public 
transport 
systems/language 
barriers 

Translation function on 
various websites/links 
to trip adviser/hotel 
comparison sites etc. 

A moderate 
amount. Have to 
accept things can 
only be customised 
to a certain extent: 
flights, public 
transport etc. 

Price - cutting out the 
middleman should 
reduce cost. Being able 
to do it yourself will allow 
to absorb and relax and 
not have to make on-the-
spot decisions as you 
would in a travel agency 

Anonymous 
Online user #2 

I never used a travel app because 
technology is not trustworthy and it 
takes away chance to interact and 
know people during traveling. 

Finding out 
accommodation. 

Hiring guides may help 
you to make your 
traveling experience 
better because you can 
explore and dig deeper. 

Every time 
planning itinerary 
things totally 
changes due to 
suitability to the 
place. 

Apps are more 
convenient and easy to 
access than booking 
agency. 

Anonymous 
Online user #3 

Trip Advisor  
 
Compliments: real user 
reviews/photos, many locations 
catalogued, and free 
 
Complaints: lists busy tourist sites, no 
itinerary option, and sponsored 
content  

Finding off the 
beaten path 
destinations. 

Ability to make an 
integrated calendar of 
destinations, dates, 
travel info, notes all 
together. 

Medium.   Way cheaper.  Done 
easily and quickly on the 
go. 

Arshpreet 
(age 60) 

I don’t use any travel applications 
because I don’t have mobile access. 

Language barriers. Translation functions. A moderate 
amount. 

Price. 

Navpreet  
(age 23) 

Compliments: Handy, detailed, and 
has a playful design 
 
Complaints: has become too 
complicated 

Price, safety, and 
language barriers 

Travelling apps should 
be easy to use and 
accurate. 

Less focus on 
customizability. 

Price and a faster 
booking process. 



COMP 1011 - UX / UI Fundamentals 
 

7 | P a g e  
 

Navjot  
(age 21) 

Compliments: easy to use and 
detailed 
 
Complaints: does not seem as 
accurate or functional as it used to be 

Figuring out public 
transport systems, 
safety, and language 
barriers. 

Travelling apps should 
be easy to use and 
accurate. It should also 
include links to trip 
adviser and hotel 
comparison sites. 

A moderate 
amount. 

Price, a faster booking 
process, and less 
paperwork. 

Malkit  
(age 45) 

I don’t use any travel applications 
because I don’t travel too much. 

Language barriers 
and safety. 

Translation functions. A moderate 
amount. 

Price, and less 
paperwork. 

Japman  
(age 30) 

Compliments: emphasis on language 
learning, and is well-designed 
 
Complaints: does not offer any 
explanations whatsoever on 
grammatical rules 

Language barriers 
and safety. 

Translation functions. Not too much. Price and a faster 
booking process. 

Lakhwinder 
(age 40) 

I don’t use any travel applications 
because I don’t travel too much. 

Figuring out public 
transport systems, 
price, and language 
barriers. 

Translation functions. A moderate 
amount. 

Price, a faster booking 
process, and less 
paperwork. 

Anita (age 26) Compliments: emphasis on language 
learning, and is well-designed 
 
Complaints: does not offer any 
explanations whatsoever on 
grammatical rules 

Safety, language 
barriers, and price. 

Travelling apps should 
be easy to use and 
accurate. It should also 
include links to trip 
adviser and hotel 
comparison sites. 

A moderate 
amount. 

Price and a faster 
booking process. 
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Survey Questions 
 

Prompt: Planning trips can be difficult. Our vision for a mobile travel application is to help people build 

their itineraries. Through this application, users can easily save, share, and browse through templates. 

 

Question 1: 

 

Question 2:  

 

Question 3: 

 

Question 4: 

 

Question 5: 
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Question 6: 

 

Question 7:  

 

Question 8: 

 

Question 9: 

 

Question 10: Would this be an app you would use? 

 

 

Survey Answers 
 

Online surveys were conducted via Survey Monkey and took, on average, 2:04 minutes to complete. 

They were distributed to friends and family as well as through various Facebook survey sharing groups. 

The respondents were anonymous and their responses have been tabulated into the following graphs. 

For a detailed breakdown of each respondent’s answers, please refer to the Appendix. 
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Note: 0 - Very Easy, 1 – Easy, 2 - Neither easy nor difficult, 3 – Difficult, 4 - Very Difficult 

 

 

Note: 0 – Never, 1 – Rarely, 2 – Sometimes, 3 – Mostly, 4 – Always 
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PERSONAS 
 
 

 
 

Name: Lance 
Age: 28 

Occupation: Software developer 
Marital Status: Single 

 
 

P1. Characteristics 

• Owns two laptops and two smartphones (work and personal) 
• Always connected to the internet; he always invests in pocket Wi-Fi device when traveling 
• Travels for work on occasion to attend conferences or workshops 
• Stays current with technology news and trends 
• Stingy with money except when it comes to the latest technology 
• Leases a mid-range car 
• Rents a two-bedroom apartment with a roommate 
• Utilizes all types of social media and is constantly networking 
• Loves to go backpacking with friends to exotic locations 

 

P1. Pain Points 
• Expects applications to be unique, responsive, and intuitive; he is highly critical of technology 
• Wants the tools and flexibility to create itineraries in different many ways 
• Doesn’t want to have to go through too many steps to complete the process 

 

P1. Needs 
• Needs to be able to share or interact with friends with the application 
• Needs to be able to compare information between itineraries quickly (prices, flights, hotels, 

etc.) 
• Needs to be able to fully customize the experience as much as possible; especially, when it 

comes to the privacy and security settings 
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P1. DITL 
1. Lance wakes up in his apartment and gets ready for work 
2. He reads the latest technology news on his mobile phone during the commute to work 
3. He checks his emails and plans out the day 
4. He goes to the kitchen to make a coffee and have breakfast 
5. He works until it’s time to have lunch with his team 
6. He works for the rest of the day and goes to the gym after work 
7. He commutes back home and uses his mobile phone again to kill time (games, social media, 

other applications, etc.) 
8. He has some friends over for dinner and they play some boardgames 
9. He cleans up and gets ready for bed  
10. He uses his laptop in bed just before sleeping 

 

P1. User Stories 
1. As a software developer, I want to be able to interact with reliable tools so that my experience is 

consistent, streamlined, and enjoyable. 
2. As a tech-savvy person, I want to be able to use the application on any device so that I have the 

flexibility to use it at home, on-the-go, or abroad. 
3. As a cautious individual, I want to the application to be trustworthy so that I know my 

information is secure. 
4. As a young adult, I want to be able to make and share plans with my friends and family, so that I 

can keep in touch. 
 

 

 
 

Name: Gregg 
Age: 35 

Occupation: Businessman 
Marital Status: Married 

 
 

P2. Characteristics 

• Owns a laptop, tablet, and mobile phone 
• Constantly travels alone because of work 
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• Occasionally travels for pleasure with family or friends  
• Likes to spend on higher-end items to stay modern and trendy 
• Owns a higher-end car and a downtown apartment 
• Loves to shop, drink and eat-out 
• Very independent and sociable 

 

P2. Pain Points 

• Expects a level of service that justifies the amount of money he invests into a product 
• Wants to be able to build and save itineraries quickly to match his lifestyle 
• Wants to be taken seriously as a customer 

 

P2. Needs 

• Needs to be able to plan a trip down to its minute details (e.g., timestamps for every events, 
flights, etc.), so that my days go exactly as planned 

• Needs to be able to research and save top shopping locations and restaurants 
• Needs to be able to create groups or interact with other business people at his destination 

 

P2. DITL 

1. Gregg wakes up very early (5:00 am) to check emails 
2. He eats breakfast while reading the newspaper to keep up with current events 
3. He gets ready and drives to the office early (7:00 am) 
4. He contacts clients who work in different time zones 
5. He takes local clients out to lunch 
6. He returns to the office and works for the rest of the day 
7. He meets his wife downtown for dinner 
8. He heads straight to the airport for a flight out at midnight 
9. He waits for his flight in the lounge where he can use his laptop for work or pleasure 
10. He flies out at midnight and sleeps on the flight 

 

P2. User Stories 

1. As a businessman, I want to be able to use the application for work purposes so that I can create 
new connections or find the right people to expand my business. 

2. As an industrious person, I want the experience to be quick and reliable so that I know my time 
is not being wasted. 

3. As a workaholic, I want to be able to find different activities while abroad so that I can have 
some fun after work when traveling. 

4. As someone who is always connected, I want to be updated with the newest and most popular 
trips so that I can stay current. 
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Name: Laverne 
Age: 48 

Occupation: Teacher 
Marital Status: Married with kids 

 
 

P3. Characteristics 

• Owns a mobile phone and desktop at home 
• Has an innate passion for learning; especially, when it comes to history and culture 
• Takes every opportunity to go traveling with family 
• Highly practical with money; she will only spend on what she needs 
• Owns a home and a van 
• Methodical and well-organized 
• Loves to read 

 

P3. Pain Points 

• Wants to create special moments with her family 
• Wants to avoid as many complications as possible when travelling 
• Wants the process of creating itineraries to be easy and fast 
• Wants to involve her family in the itinerary building process 

 

P3. Needs 

• Needs travel information to be readily available (E.g., information on price, flights, hotels, 
transportation, etc.) 

• Needs to be able to read up on the destinations (E.g., information on culture, landmarks, food, 
events, tourist spots, etc.) 

• Needs distinct help icons or links with detailed instructions on how to use the application 

 

P3. DITL 

1. Laverne wakes up in her home and prepares breakfast for her family early 
2. She watches the news before leaving the house 
3. She drives her kids off at school then goes to work 
4. She uses her phone for a until class starts 
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5. She teaches class until her first break at 10:00 am and grabs some coffee 
6. She teaches class until lunch time at 12:30 pm with the other teachers 
7. She interacts with parents after classes and marks some assignments 
8. She goes to the market after school to buy some food or run some errands 
9. She prepares dinner as soon as she arrives back at home 
10. She uses her desktop to check her agenda and plan the next day 

 

P3. User Stories 

1. As a family-oriented person, I want to be able to create and share something fun with the 
household so that I can spend quality time with them. 

2. As a teacher, I want the application to be appropriate (i.e., family-friendly) so that I can share 
the experience with my students or colleagues as well. 

3. As an inquisitive person, I want to be able to learn new things through the application so that I 
am constantly engaged. 

4. As someone who likes to be well-informed, I want there to be as much information possible on 
the application so that I know exactly what  is planned for my family. 

 

 
 

Name: Darryl 
Age: 63 

Occupation: Retired 
Marital Status: Married 

 

P4. Characteristics 

• Owns an old desktop computer and an old mobile phone 
• Spends most of his days taking care of his grandchildren 
• Loves to golf or read books on his spare time 
• Frugal with money, but is willing to spend money on his grandchildren 
• Travels once a year with the entire family 
• Owns a truck and lives in a small home in the suburbs 
• Not experienced at all when it comes to technology 
• Old-fashioned and slow to learn modern concepts 
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P4. Pain Points 

• Wants the application to favor visuals over text because it is difficult to read fine print on certain 
screens 

• Wants as much guidance possible through the itinerary building process 
• Doesn’t want the interface to be overbearing-- each feature should be simple, distinct, and 

intuitive 

 

P4. Needs 

• Needs an application that is easy to use-- building itineraries in the past has been difficult, so 
this application should only enhance the experience 

• Needs to be able to use the application offline, so that he can share his travel plans with his 
family/grandchildren during family dinner 

• Needs to be able to plan trips that are friendly to English-only speakers 
 

P4. DITL 

1. Darryl wakes up early in the morning  

2. He watches the news on television and then goes for his morning walk 
3. He leaves the house with his wife to spend time with his 2 year old grandson 
4. He cooks lunch for his grandson and they spend time together until the parents come back 

home 
5. He returns home and does some gardening in the afternoon 
6. He has his children and grandchildren over for dinner  
7. He reads some of his books or peruses websites on his desktop computer 
8. He goes to bed early 

 

P4. User Stories 

1. As an old-fashioned person, I want to be able to create itineraries quickly so that I can spend as 
little time possible with technology. 

2. As a technologically inept individual, I want to be able to browse, search, or share itineraries 
easily so that I can contribute to planning our yearly family trips. 

3. As someone who has difficulty planning trips, I want to be given reliable suggestions so that I 
can depend on the application to plan trips for me. 

4. As an old mobile phone user, I want the application to be very basic so that I can avoid having 
too many applications on the device. 
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CUSTOMER JOURNEY MAPS 
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USER FLOWS 
 

The following user flows depict the paths users can take for any given feature. Both the original and revised user flows have been included. 

 

 

Browse Page (Original)

Type string into search box Refine itineraries based on search

Tap  Filter by  dropdown Dropdown menu expands with choices

Click filter option Change itineraries based on filter

Tap on itinerary Move to  Details  page

Tap favorites icon Toggle icon color

Tap map icon Move to  Map  page

Expand / Collapse information Show / Hide details
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The new user flow for the browse page has been simplified and focuses on two key features: 1) a quick and powerful search feature for users to 

find specific itineraries; and 2) a drill-down feature for users to experiment and discover new itineraries. While the depth of the latter is longer, it 

is organized in a logical manner and caters to those who do not necessary know where they want to go. In addition, we have added more 

features to the “Details” page based on the recommendations from our testers. 

 

 

 

Browse Page (Revised)

Tap on search bar Move to  Search  page

Tap on continent Move to  Countries  page

Tap on country Move to  Cities  page

Tap on city Move to  Itineraries  page

Tap on itinerary Move to  Details  page

Tap favorites icon Toggle icon color

Tap map icon Move to  Map  page

Tap profile icon
Move to  Profile  page of the 

user who created the itinerary

Tap edit button Move to  Edit  page of selected category

Tap add button Move to  My Itineraries  page

 Share  pop-upTap share icon  
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Build Itinerary Page (Original)

Select  New Template 

Show list of parameters with 

empty fields

Submit valid parameters Move to success page

Select  Share Itinerary Flash  Successfully shared  message

Submit invalid parameters Flash error message and highlight 

missing parameters in red

Select  Re-use Template  Enter Code  field appears

Submit valid itinerary code
Show list of parameters with 

fields filled in based on template

Submit valid parameters Move to success page

Select  Share Itinerary Flash  Successfully shared  message

Submit invalid parameters
Flash error message and highlight 

missing parameters in red

Submit invalid itinerary code Flash error message

Tap  Upload Photos  icon Open photo gallery

Submit photo(s)

Cancel

Return to template page with updates of new photos

Return to template page with no new photos  
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Our main focus for creating itineraries was to simplify the process. We opted to reduce the depth of this process and increase the breadth. This 

approach is more explicit as it displays all of the required information to the user on one page. 

 

 

Build Itinerary Page (Revised)

Select  Add New+ Show empty template of an itinerary

Tap on banner Trip details (Name / Location) pop-up

Type into text box Add text for name or location

Tap on  Edit Photo Open photo gallery

Tap on  Save Display save confirmation message

Submit photo(s)

Tap on  Cancel 

Return to template page with updates of new photo(s)

Return to template page with no new photos

Tap on  Add description... Add text for description

Tap edit button Move to  Edit  page of selected category

Tap  Save Display save confirmation message

Tap on  Cancel Move back to  My Itineraries  page  
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Search Itineraries Page (Original)

Type string into search box

Select recent search

Expand / Collapse sections

Tap  Price  dropdown

Tap  Location  dropdown

Tap    of people  dropdown

Tap    of days  dropdown

Return itineraries based on search

Return itineraries based on recent search

Show / Hide sections

Update dropdown selection

Tap search itineraries Return itineraries based on filters
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Both iterations of the user flow for the search page are fairly similar. However, the cumbersome design of multiple dropdowns was removed. 

 

 

 

Search Itineraries Page (Revised)

Type string into search box

Expand / Collapse sections

Select Recent / 

Recommended Search

Return results matching string

Show / Hide sections (Recent searches, 

Recommended, By Category)

Move to corresponding category page 

(Flights, Hotels, Restaurants, Activities, etc.)
Select a Category

Move to corresponding page (Continent, 

Country, City, or Itinerary)
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My Itineraries Page (Original)

Expand / Collapse sections

Select a Favorite Itinerary

Select itineraries users has built

Show / Hide sections

Move to  Details  page

Tap favorites icon

Tap map icon

Expand / Collapse information

Toggle icon color

Move to  Map  page

Show / Hide details

Move to  Details  page

Tap edit itinerary button Move to  Build Itinerary  page

Tap share itinerary Show friends list

Select friend(s) to share Show confirmation

Select confirm
Itinerary share request sent 

to friend(s)

Select  Add friends Go to  Share Itineraries  page  
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The user flow for viewing saved itineraries has been re-organized. Expanding and collapsing sections have been replaced with tabs that can be 

toggled. The additional features to the “Details” page is also represented here. 

 

 

 

 

My Itineraries Page (Revised)

Select  Favorite trips 

Select  Created trips 

Display itineraries user has added to favoriates

Select an itinerary Move to  Details  page
Display itineraries user has created

Tap on  Add description... Add text for description

Tap edit button Move to  Edit  page of selected category

Tap  Save Display save confirmation message

Tap on  Delete 
Move back to  My Itineraries  page and 

remove itinerary from list

 Share  pop-upTap share icon

Tap map icon Move to  Map  page  
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Share Itineraries Page (Original)

Select add friend

Select invite a friend

Show users list search box

Show email text box

Input email

Select user profile Show confirmation

Select confirm Friend request sent

Select share itinerary Show share options

Select share favorites

Show confirmation

Select confirm Email sent with application details 

Select share my itineraries
Show list of itineraries

Select itinerary to share

Select share code
Show friends list

Select friend(s) to share Show confirmation

Select confirm
Itinerary share request 

sent to friend(s)  

 

 

 

 

 



COMP 1011 - UX / UI Fundamentals 
 

33 | P a g e  
 

The user flow for sharing itineraries has been highly simplified. As a result, the “friends” feature was deprecated and the sharing process is 

much shorter.  

 

 

 

 

Share Itineraries Page (Revised)

Tap share icon  Share  pop-up

Select application (social 

medai, text, email, etc)

Open selected application 

and provide link
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WIREFRAMES – ITERATION #1 
 

The first iteration of wireframes involved rough sketches. After identifying some key features for the application, we 

were able to start designing the the general layout of the each page. 
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WIREFRAMES – ITERATION #2 
 

The second iteration focused on digitizing our sketches. Some details were added to the wireframes and we began 

implementing some of our user flows. 
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WIREFRAMES – ITERATION #3 
 

The third iteration focused on the types of components that would complement our features and designs. While the design for these components have 

changed between each iteration, their core functionality has been maintained. 

 

Discovery 
 

Action performed: tap on choice from list 
Screen the user will see the action: Main page 
Data displayed: drills down to Details page 
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Search 
 

Action performed: Type string into search box 
Screen the user will see the action: Search page, Itineraries page 
Data displayed: itineraries based on search 
 
Action performed: Tap search filter icon 
Screen the user will see the action: Search page, Itineraries page 
Data displayed: pop-up of filter options 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



COMP 1011 - UX / UI Fundamentals 
 

38 | P a g e  
 

Details 

 
Action performed: Scroll up/down and tap on itineraries 
Screen the user will see the action: Itineraries page 
Data displayed: shows detailed information of itinerary 
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Maps  
 
Action performed: Tap on map icon 
Screen the user will see the action: Details page 
Data displayed: re-direct to map 
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Share 

 
Action performed: Tap on share icon 
Screen the user will see the action: Details page 
Data displayed: links to social media 
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Calendar 
 

Action performed: tap on calendar icon 
Screen the user will see the action: Itineraries page 
Data displayed: pop-up of date-picker
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WIREFRAMES – ITERATIONS #4, 5, AND 6 (USER TESTING) 
 

Introduction (same for both user tests): provide context for the app and starting point of the user test  

“This mobile application is to help users build itineraries. Our goal is to make planning trips easier by centralizing all of 

the necessary information and tools. With this app, you will be able to plan, build, and share itineraries. What you are 

currently looking at is the main page which is what appears when the application is first opened.” 

 

User Test #1 
 

What is being tested: assess the general navigation / user flow of the application 

Goals of test: find out how easy it is for the user to drill-down to find the desired destination and its information 

Script steps: tell the user that he/she needs to get to the details page of a city (e.g., Vancouver) and find a hotel  

Questions: 

- Were the steps intuitive / straightforward? 

- Did you find that it was too many steps involved? 

Results: 

- Users tapped on “North America,” “Canada,” and then “Vancouver” 

- Searched for the location of hotels  

- Commented that it was straightforward, and definitely useful 

- Emphasized good usage of visuals to guide the way 

- Commented that they were drawn to the images right away,  

- Commented that the top search bar draws attention compared to the bottom search page icon 

- Commented that there were too many features on the landing page which can be distracting 

Conclusions: 

- The app should be more clear and straightforward.  We decided to simplify our application by reducing the 

amount of features on the landing page because our users mentioned that they were confused, and did not 

know where to focus to complete tasks.  

 

o Segment the application into three core areas (top-to-bottom): search bar, main discovery section, and 

navigation bar to reduce confusion. 

o Re-assess the logic flow of the application: icons can be removed because it makes more sense that a 

user finds a destination before looking for hotels, flights, restaurants, etc. 

o Change placeholder of the search bar to be more descriptive and remove filter. The functionality of the 

filter was moved to the search page instead. 
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User Test #2 
 

What is being tested: assess the general design and functionality of the application 

Goals of test: find out how easy it is for the user to find key features on the application 

Script steps: tell the user that he/she needs to edit an itinerary and then share the itinerary 

Questions: 

- Were the steps intuitive / straightforward? 

- Did the content provided meet your expectations? 

Results: 

- Enjoyed the pop-up window for map 

- Noted the inconsistent usage of actual price (e.g., $1,000) and summarized prices (e.g., $$$) on pages 

- Preferred that we display the exact prices and ratings  

- Inquired if there was a way to view the profile of the person who created the itinerary 

Conclusions: 

- Focus on utility over features. Add more indicators to help guide or inform the users and make the overall 

experience much more convenient for them. By adding exact prices and ratings for the itineraries, users can 

scan the page and make quicker decisions on where to stay for their trip. By adding a user profile of the person 

who created the itinerary, users can check if the itinerary is trustworthy. 

 

o $$$ signs changed to exact values 
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o Profile added to the banner 

o Move buttons (save / delete) to the top and highlight with different colors 

 

 

 

Additional Comments  
 

- Emphasized the importance of the $ signs and number of days as indicators for which itinerary was interesting 

- Noted that the text was too small and very hard to see 

- Inquired about the exact meaning of itinerary meaning 

- Noted missing Edit page, as well as some icons and buttons 

- Noted that the usage of some buttons were unclear 

- Overall, the flow of the application was simple
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WIREFRAMES – FINAL PROTOTYPE 
 

The landing page of the application gives users the opportunity to “drill-down” to a possible destination if they do not know exactly where they want to go.  
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Alternatively, users who do know where they want to go can select search for the destination. Either tap the search bar on the top, or select the search page on 

the navigation bar. 
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On the details page, you can select the map to view the locations of your hotels, restaurants, activities, etc. This overview provides a good visual representation 

of proximity when you are travelling. 
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You can also share the itinerary through any of your installed social media or messenger applications. 
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If you’d like to read or write reviews for the itinerary, you can tap the star icon.  
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Once you find an itinerary that looks good, you can add it to your favorites list. On your itineraries page, you can toggle between the itineraries that have been 

personally created and the itineraries that have been favorited. 
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You can view and edit any of the itineraries that you have created or saved. The application will display recommendations based on the category that you have 

selected to edit.  
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Alternatively, you can edit the flights! 
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To create a new itinerary, select the “Add New” option. Our application provides a template which help make planning trips straightforward. 
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While using the application, we ensure that there are many descriptive prompts to help guide our users through certain processes. 
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APPENDIX 
 

ID What 
is your 
age? 

Do you own 
or have 
access to a 
mobile 
device? 

On average, 
how often 
do you 
travel a 
year? 

How do 
you 
prefer to 
travel? 

What are you 
most 
interested in 
when you 
travel? 

What are you most 
concerned with when 
you travel? 

On average, 
how difficult 
has it been for 
you to build 
an itinerary? 

How often 
do you use a 
travel agent 
when 
making 
travel plans? 

How likely 
are you to 
share your 
itinerary 
with 
others? 

Would 
this be 
an app 
you 
would 
use? 

1 28 Yes 1 Family, 
Friends 

Food, 
Shopping, 
Landmarks, 
Tourist, 
Events, 
Culture 

Price, Flights, Hotels, 
Transportation, 
Safety, Language 
Barrier 

Neither easy 
nor difficult 

Mostly Very likely Yes 

2 28 Yes 1 Friends Food, 
Landmarks, 
Tourist spots, 
Culture 

Price, Flights, Hotels, 
Safety 

Difficult Sometimes Likely Yes 

3 27 Yes 4 Family, 
Friends 

Food, 
Landmarks, 
Tourist spots, 
Culture 

Price, Flights, 
Transportation, 
Safety, Language 
Barrier 

Neither easy 
nor difficult 

Never Unlikely Yes 

4 27 Yes 5+ Alone Comfort Safety Neither easy 
nor difficult 

Never Very likely Yes 

5 28 Yes 1 Alone, 
Family 

Food, Events, 
Culture 

Price, Flights, Hotels, 
Transportation, 
Safety 

Easy Never Very likely Yes 

6 22 Yes 1 Family, 
Friends 

Shopping, 
Culture 

Price, Flights, Hotels, 
Transportation, 
Safety, Language 
Barrier 

Very Difficult Mostly Unlikely No 

7 27 Yes 0 Family, 
Friends, 
Strangers 

Food, Tourist 
spots, Culture, 
Meet new 
people 

Price, Flights, Hotels, 
Transportation, 
Safety, Language 
Barrier, Paperwork 

Neither easy 
nor difficult 

Always Very likely No 
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8 26 Yes 2 Family, 
Friends 

Food, 
Shopping, 
Landmarks, 
Tourist spots, 
Culture 

Price, Transportation, 
Safety, Language 
Barrier 

Neither easy 
nor difficult 

Never Likely Yes 

9 25 Yes 3 Friends Food, 
Landmarks, 
Events, 
Culture 

Price, Flights, 
Transportation 

Neither easy 
nor difficult 

Never Likely No 

10 27 Yes 1 Friends Food, 
Shopping, 
Landmarks, 
Tourist spots, 
Culture 

Price, Safety, 
Language Barrier 

Very Easy Never Very likely Yes 

11 30 Yes 1 Family Food, 
Shopping, 
Landmarks, 
Culture, Meet 
new people 

Price, Flights, Hotels, 
Safety 

Neither easy 
nor difficult 

Sometimes Likely No 

12 24 Yes 5+ Alone, 
Family 

Food, 
Shopping, 
Landmarks, 
Culture 

Price, Transportation, 
Safety 

Easy Never Very likely Yes 

13 28 Yes 4 Family, 
Friends 

Food, 
Shopping, 
Landmarks, 
Events, 
Culture 

Price, Transportation Very Easy Never Very likely Yes 

14 28 Yes 3 Alone, 
Family 

Food, 
Shopping, 
Landmarks 

Price, Flights, Hotels, 
Transportation, 
Safety 

Easy Rarely Very likely Yes 

15 21 Yes 0 Family, 
Friends 

Food, 
Landmarks, 
Culture 

Price, Transportation Neither easy 
nor difficult 

Never Likely No 
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16 27 Yes 3 Friends Food, 
Shopping, 
Landmarks, 
Tourist spots, 
Events, 
Culture, Meet 
new people 

Price, Flights, Safety, 
Paperwork 

Neither easy 
nor difficult 

Sometimes Likely Yes 

17 30 Yes 1 Alone, 
Family, 
Friends 

Food, 
Shopping, 
Landmarks, 
Culture 

Flights, Hotels, 
Transportation 

Neither easy 
nor difficult 

Never Likely Yes 

18 22 Yes 2 Alone, 
Strangers 

Food, 
Shopping, 
Landmarks, 
Culture, Meet 
new people 

Price, Flights Very Easy Never Very likely Yes 

19 35 yes 3 Alone Food, Culture Price, Safety Very Easy Sometimes Likely Yes 

20 23 yes 2 Family, 
Friends 

Food, 
Landmarks, 
Tourist spots, 
Events, 
Culture 

Price, Safety, 
Language Barrier 

Neither easy 
nor difficult 

Rarely Likely Yes 

21 25 yes 2 Family, 
Friends 

Food, 
Shopping, 
Events, Meet 
new people 

Price, Flights Easy Never Very likely Yes 

22 34 Yes 1 Friends Shopping Language Barrier Neither easy 
nor difficult 

Always Likely Yes 

23 24 Yes 3 Family Food, 
Shopping, 
Landmarks, 
Tourist spots, 
Culture 

Price, Flights, Hotels Easy Never Likely Yes 
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24 28 Yes 2 Family, 
Friends 

Shopping, 
Landmarks, 
Culture 

Price, Flights, Hotels, 
Safety 

Easy Sometimes Very likely Yes 

25 25 Yes 3 Alone, 
Family 

Food, Culture, 
Meet new 
people 

Safety Neither easy 
nor difficult 

Rarely Very likely Yes 

26 27 Yes 5+ Family, 
Friends, 
Tour 
Group 

Food, 
Landmarks, 
Tourist spots, 
Events, 
Culture 

Price, Safety Neither easy 
nor difficult 

Sometimes Very likely Yes 

27 32 Yes 2 Family, 
Friends 

Food, 
Shopping, 
Landmarks, 
Culture 

Price, Flights, Hotels, 
Transportation, 
Safety 

Neither easy 
nor difficult 

Rarely Likely Yes 

28 30 Yes 4 Friends Food, Tourist 
spots, Culture 

Price, Flights, Safety, 
Language Barrier 

Difficult Never Very likely Yes 

29 24 Yes 5 Family, 
Friends, 
Other 
(please 
specify):S
pouse 

Food, Culture, 
Other (please 
specify): Off 
the beaten 
track, trail 
(hiking) 

Price, Flights, Hotels, 
Transportation, 
Safety, Paperwork, 
Other (please specify): 
I concern all 

Easy Rarely Unlikely Yes 

30 34 Yes 1 Family Food, 
Landmarks, 
Culture 

Price Neither easy 
nor difficult 

Never Likely Yes 

31 21 Yes 2 Family, 
Friends 

Food, 
Landmarks, 
Culture, Meet 
new people 

Price Neither easy 
nor difficult 

Never Very likely Yes 

32 59 Yes 1 Family Food, Tourist 
spots, Events, 
Culture 

Price, Flights, Hotels, 
Safety, Language 
Barrier 

Difficult Never Likely Yes 
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33 64 Yes 2 Family Food, 
Shopping, 
Landmarks, 
Meet new 
people 

Price, Flights, Hotels, 
Transportation, 
Language Barrier 

Easy Rarely Very likely Yes 

34 33 Yes 2 Alone, 
Family 

Food, Tourist 
spots, Culture 

Price, Flights, Safety Neither easy 
nor difficult 

Never Very likely Yes 

35 31 Yes 4 Family, 
Friends 

Food, 
Shopping, 
Tourist spots, 
Events, 
Culture 

Price, Flights, Hotels, 
Transportation, 
Safety 

Neither easy 
nor difficult 

Never Very likely Yes 

36 20 Yes 1 Family Food/Landma
rks 

Price, Saftey, 
Transportation 

Easy Rarely Unlikely Yes 

37 30 Yes 2 Friends Food/Shoppin
g/Culture 

Price, Safty, Hotals Easy Rarely Unlikely Yes 

38 31 Yes 2 Alone Food/ Tourist 
Spots 

Language Barrier Very Easy Never Very likely Yes 

39 40 Yes 5+ Family, 
Friends 

Meet new 
people 

Flights, Hotels, 
Transportation 

Very Easy Never Very likely Yes 

40 21 Yes 2 Alone, 
Family 

Shopping/Foo
d 

Price, Safety, 
Transportation 

Neither easy 
nor difficult 

Mostly Unlikely No 

41 25 Yes 3 Strangers Food/Shoppin
g 

Price, Flights Easy Always Likely Yes 

42 36 Yes 1 Alone Shopping/Foo
d/Culture 

Paperwork, Price, 
Safety 

Easy Sometimes Likely Yes 

43 41 Yes 1 Friends Events/ 
Landmarks 

Price, Safety, 
Transportation 

Very Easy Never Very likely Yes 

44 63 Yes 1 Friends Food/Shoppin
g 

Language Barrier Very Easy Never Very likely Yes 

45 52 Yes 4 Family Food/ Culture Price, Safety, Hotels Difficult Rarely Unlikely No 

46 43 Yes 2 Alone, 
Family 

Food/Tourist 
Spots 

Price, Flights, Hotels, 
Transportation, 
Safety 

Neither easy 
nor difficult 

Rarely Unlikely Yes 
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47 32 Yes 3 Strangers Shopping/Foo
d 

Safety, Price Very Easy Rarely Likely Yes 

48 26 Yes 2 Family, 
Friends 

Food/Shoppin
g 

Transportation, Price, 
Safety 

Easy Never Very likely Yes 

49 48 Yes 4 Friends Culture/Food/
Shopping 

Price, Safety, 
Language Barrier 

Easy Never Likely No 

50 28 Yes 3 Alone, 
Strangers 

Events/Food Flights, Hotels, 
Transportation 

Very Easy Always Very likely Yes 

51 29 Yes 5+ Family Shopping/Foo
d 

Safety, Price, Flights, 
Hotels 

Very Easy Mostly Very likely Yes 

52 31 Yes 3 Family Food/Culture Price, Paperwork, 
Hotels, Safety 

Difficult Sometimes Likely Yes 

 


